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A B S T R A C T 

 
Hats is an accessory worn by men and women, since long time. The present study titled “Designing 
hats by fusing Indian and western headdresses” was undertaken by the investigator to add new and 
interesting idea which can break the monotony and give a novel effect in hats, which developed by 
the fusion. Here, the investigator select 100 target sample (female) in Banasthali University. The 
hats designed by investigator according to customer preferences for the size, shape, colour, colour 
scheme, embellishment technique, combination and purpose. Then the investigator entices these all 
features in their design sheets, where she designed 30 sheets on paper. Which were further assessed 
by target samples and 5 designed sheet were highly preferred by customers to be developed. Then 
after finally selected design sheets were developed into prototype which were analysed by respond-
ents and it was found that these were largely accepted by the respondents on basis of design, aes-
thetic appearance, combination of different design element, suitability of embellishment for hats, 
overall appearance and cost. 
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Introduction 
Designing is a careful and knowledgeable manip-
ulation of art element to procedure an personal 
idea. Designing is the concept of selecting and 
arranging ideas as well as the tangible component 
of our individual world. Designing means moving 
from a state of organization to create a desired 
impression on to communicate an important idea. 
“Design is a roadmap or a strategic approach for 
someone to achieve a unique expectation. It de-
fines the specifications, plans, parameters, costs, 
activities, processes and how and what to do with-
in legal, political, social, environmental, safety 
and economic constraints in achieving that objec-
tive” (Betala, 2005). 
Fashion also plays a main role in the fusion of 
different cultures and influences. Eastern and 
Western cultures engage in an important part in 
the Fashion trends of today. These two are fused 
in the fashion industry in many ways, the British 
borrowing from the Russians, India from the 
French, Japan and Germany, and the list contin-
ues. 
Headgear/headwear or headdress is the name giv-
en to any element of clothing which is worn on 
one's head. Headgear is also an article of fashion. 
Indian-Western fusion are being largely preferred 
by Indian consumer’s males, females and children 
alike and have now become 'the in thing'. These 
are gaining acceptance in the Indian mind-set, and 
are becoming the choice of apparel at formal and 
informal events, as well as for work wear. Indian-
Western fusion are usually a combination of 
Western-style patterns and Indian designs.  
In 16th century a variety of hat styles are seen in 
paintings, including turban like styles, brimless 
pillbox styles, either soft or rigid high toques, and 
hats with soft crowns and upturned brims or 
crowns and narrow brims (Leventon, 2008). Tur-
ban become quite fashionable. The turban style 
derived from Turkish headdress and reflected Ital-
ian trading contacts with the Turks of Ottoman 
Empire. In the beginning of Northern Renaissance 
pill box like shape with a turned-up brim are fash-
ionable style of hat. This hat was sometimes re-
ferred to as a Franch bonnet. 17th Century in Eng-
land, alternative hat styles demonstrated the wear-
er’s political affiliations. A wide- brimmed, low-
crowned, feather-trimmed hat was associated with 

“Cavaliers or supporters of the British royal fami-
ly. High-crowned, small-brimmed copotains were 
associated with supporters of the Puritan faction, 
opposed to the king. Men wore hats indoor and 
out and in church.  Nintheen-century does not ap-
pear in the 17th and 18th centuries. Women hair 
was built up high, on top of the head, with long 
curling locks at the back and sides. In the 19th 
century, three-cornred hats were named tricornes 
and two-cornered hats bicornes by costume histo-
rians. Hats were worn both indoor and out. 
(Tortora, 2008). 
The ladies and gents of the Mughal empire wore 
beautiful and expensive clothes made from the 
finest materials and adorned themselves with jew-
ellery from head to toe. The garments of Mughal 
ladies were made of the finest muslins, silks, vel-
vets and brocades. Although Abu Fas’l describes 
a number of soft caps worn at Akbar’s court, the 
universal headwear for both Muslims and Hindus 
was the turban. Fabric embellishments are decora-
tions that are normally added to fabrics to make 
them more beautiful, because of the ture of deco-
rative patterns, which they create.   
As fusion or synthesis, the process of combining 
two or more distinct entities into a new whole 
design. Hence the investigator plan to develop a 
new ranges of hats by fusing western style or Tra-
ditional Indian styles of headgear together.  
Significance 
Everyone looks for variety in apparel so a need in 
felt to make more attractive in such a way that it 
must have a potential to break the monotony of 
designing. 
This study will be helpful in providing a wide 
variety of hats to the consumer and we can intro-
duce new collection of hats. 
The study will helpful in commercialization of 
designer hats. 
Methodology 
Study area  
The methodological approach following to carry 
out this study will be broadly classified under the 
following sub head:- 
Phase I 
Locale of the study: The present study was car-
ried out at Banasthali University, Rajasthan .For 
carrying out study, locale was selected purposive-
ly and as per the feasibility of the researcher.   
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Collection of Indian and Western headgears/
headdresses: Various type of Indian and West-
ern headgears were collected from the secondary 
sources. When the collection of headgear was 
completed then investigator select some head-
gears with respect of their appropriateness accord-
ing to present fashion. These selected headgear 
features were used to prepare a new range of 
headgear. 
Preparation of questionnaire: A self-
constructed questionnaire was constructed to 
know the consumer preferences, a questionnaire 
was  framed out, in which the questions is related 
to the taste and choice of consumer regarding pre-
sent study “designing Hats by Fusing Indian and 
Western Headdresses” were asked. With the help 
of questionnaire we can easily know that which 
kind of new headgear consumer would prefer to 
bye and wear. 
Sample selection:- For the present study 100 re-
spondents were selected purposively. Whereas the 
85 respondents were student of post-graduation 
course and 15 were the faculty members from 
Banasthali University.  
Data collection: The data was collected by the 
investigator from  the respondents with the help 
of questionnaire. The purpose of the study was 
explained to the respondents in order to satisfy 
their curiosity and to obtain good result. 
Analysis of data: For analysis of data, data were 
collect and analyse statistically. Where the inves-
tigator can easily find out the consumer prefer-
ences about the study. 
Phase II 
1. Sketching of designing for hats: 30 design 
sheet were developed by the fusing Indian and 
Western headgears together. Where the investiga-
tor keep all consumer preferences regarding size 
of doom and brim, shape of hat, colour scheme, 
surface enrichment technique while designing 
some sheets. 
2. Evaluation of designed sheets: Design sheet 
were shown to the respondents for knowing their 
preferences about hats and evaluate them on 5 
point rating scale.  
The rating scale was designed in such a way that 
the highest mean suggested the best or most pre-
ferred designs sheets. Acceptability was assessed. 
 
 

Phase III 
1. Development of selected designed sheets into 
prototype:- Selected design sheet were developed 
into prototypes. Whereas draft were prepared first 
and modify according to design and there uses for 
contribution. 
2. Evaluation of prototype for their acceptabil-
ity and marketability:-Developed prototype 
were shown to the respondents for knowing their   
preferences about the hats and evaluate them on 
different criteria's such as design, aesthetic ap-
pearance, combination of different design element 
(outline, shape and color of hat), suitability of 
embellishment for hat, overall appearance and 
cost. 

Result and Discussion 
The present study was under taken to develop the 
fusion headgears. Whereas Indian and Western 
headgears features were fuse together to develop a 
new range of headgears. 
The complete study was accomplish under three 
phases. Where investigator followed the general 
preferences about the study to meet the demand. 
Hence the results of each phases has been discuss 
under three sub sections to find out the consumer 
demand and developed the prototypes according-
ly. 
Result has been presented in the following sub 
section: 
4.1 Result of the preliminary survey:  A self- 
constructed questionnaire was constructed to 
know the consumer preference, in which many 
question is asked. Then the data was collected by 
the investigator from the respondents and analyse 
statically. Where the investigator can easily find 
out the consumer preferences about the study. 

Grades Ranks 

Excellent 5 

Very good 4 

Good 3 

Average 2 

Fair 1 
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Graph no– 4.1.1 

Graph no– 4.1.2 

Graph no– 4.1.3 

Graph no– 4.1.5 

Graph no– 4.1.6 

Graph no– 4.1.7 

Graph no– 4.1.4 Graph no– 4.1.8 
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4.2 Result for selection of design sheet: 30 de-
sign sheet were developed by the respondents by 
fusing Indian and Western headdresses together. 
Design sheet were shown to the respondents for 
knowing their preferences about hats and evalu-
ate them on different criteria’s. 

 

4.3 Result for the acceptability and market abil-
ity for developed Prototype:  

Selected design sheet were developed into proto-
types. Developed prototype were shown to the re-
spondents for knowing their preferences about the 
hats and evaluate them on different criteria’s such 
as design, aesthetic appearance, combination of 
different design element (outline, shape and color 
of hat), suitability of embellishment for hat, overall 
appearance and cost.  

Graph no– 4.1.9 

Graph no– 4.1.10 

Graph no– 4.1.11 

Graph no– 4.1.13 

Graph no– 4.2.1 

Graph no– 4.1.12 
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Summary and Conclusion 
Summary 
As fusion or synthesis, the process of combining 
two or more distinct entities into a new whole 
design. Hence the investigator plan to develop a 
new ranges of hats by fusing western style or Tra-
ditional Indian styles of headgear together. Indian
-Western fusion are being largely preferred by 
Indian consumer’s males, females and children 
alike and have now become 'the in thing'.  For the 
present study entitled “Designing hats fusing Indi-
an and Western Headdress” investigator delicate 
with the following objectives, delimitation and 
significance.  
Investigator find out the new trend of headdresses 

and receive relevant data about them. After that 
according to the present study investigator con-
struct a questionnaire in which many question had 
been asked from target respondents to get some 
relevant data to frame out the more significant 
designing, according to the consumer preference 
to fit in their demand or wants. 
First of all investigator collect the different types 
of Indian and Western headdresses from the sec-
ondary sources. Investigator construct the ques-
tionnaire to know the consumer preferences about 
the headdresses. 
Then the investigator evaluate the developed pro-
totype on the basis of design, aesthetic appear-
ance, combination of different design element, 
suitability of embellishment for hat, overall ap-
pearance and cost. Which gave the overall accept-
ability and marketability of the products regard of 
the study whereas most of the respondents gave 
positive response to the developed prototype and 
they are willing to add such headdresses in their 
wardrobe 

Prototype on the bases of ranking 

 

 

 

 

 

 

 

 

Conclusion 

Designing is the virtuous feature of a fabric or a 
garment, which creates interesting visual aspects 
on its surface and beautiful its appearance. In this 
study, investigator has tried to give new look to 
hats by fusing Indian and Western headgears. 
Main aim of the study was to explore many types 
of hats in Indian and Western culture. 

S. No Design Sheet No. Ranking 

1 Sheet No 15 3rd 

2 Sheet No 16 1st 

3 Sheet No 18 2nd 

4 Sheet No 20 5th 

5 Sheet No 27 4th 

PROTOTYPE-1 PROTOTYPE-2 

PROTOTYPE-3 PROTOTYPE-4 

PROTOTYPE-5 
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All the hats which were design gets very good to 
excellent preference on the basis of design, Aes-
thetic appearance, combination of different design 
element, suitability of embellishment technique, 
overall appearance and cost. 
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